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Mana milaka vieta un skaistakas atminas.



PREZENTACIJAS GAITA

e PAR MANI UN MANS STASTS.
Turisma galameérka parvaldiba:

e PRODUKTS

« KAPEC CILVEKI CELO

» KLIENTA DEFINESANA

« STRATEGIJA, INSTRUMENT!

e KLIENTA UZVEDIBA
MARKETINGA SPECIFIKA
KANALI KLIENTA INFORMESANAI
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Vecpuisu ballites dalibnieki no Holandes




Moderna turisma galameérka parvaldiba, marketings un pardosana

KAS ir Tavs produkts?



KAPEC CILVEKI CELO.

«Celosana jus atstaj bez vardiem, un tad
padara par stastnieku», — Ibn Battuta.

13



CeloSanas motivacija

Kada ir Jusu galvena motivacija, lai celotu arpus savasvalsts?

Izrausanas no ikdienas rutinas,...
Jaunu geografisko regionu...
Jaunu prasmjuapgusana,...

Draugu vai radu apciemojums

AtpUta — eédiens, nakts dzive,...

Aktiva atplta & piedzivojumi—...

Socializé$anas, jaunu draugu...

ledvesmas meklejumi,...
Riines nar savu veselthu —actu.....

64%

3%

0% 10% 20% 30% 40% 50% 60% 70%

Izrausanas no ikdienas... 68%
Jaunu geografisko regionu... 60%
Atputa —ediens, nakts... 59%

Draugu vai radu... 31%
Socializé$anas, jaunu... 29%
Aktiva atpita &... 26%
Jaunu prasmju apgusana,... 25% -
ledvesmas mekléjumi,... 22%

RUpes par savu veselibu—...l| 3%

0% 20% 40% 60% 80%

CIVITTA

Izrausanas no ikdienas rutinas,...
Jaunu geografisko regionu...

Socializé$anas, jaunu draugu...

Draugu vai radu apciemojums

Jaunu prasmju apgtsana,...
Aktiva atpita & piedzivojumi—...
ledvesmas mekl€jumi,...

Rlpes par savu veselibu — acu,...

IzrauSanas no ikdienas...
Atputa — édiens, nakts dzive,...
Jaunu geografisko regionu...
Socializé$anas, jaunu draugu...

Draugu vai radu apciemojums
Aktiva atpUta & piedzivojumi...
Jaunu prasmjuapgusana,...
ledvesmas meklejumi,...

Ripes par savu veselibu —...

Atpata — édiens, nakts dzive,...

66%
60%

60%

80%

63%

0% 10% 20% 30% 40% 50% 60% 70%
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KADAS IR KLIENTU VAJADZIBAS UN
KAPEC CILVEKI CELO?

Janem veér3, ka klients nepérk
produktu, bet gan no ta izrietoSos

ieguvumus un emocijas.

Pakalpojumu marketinga butiba ir
pats pakalpojums. Ja
klients/patérétajs bas apmierinats
ar veikto pakalpojumu, tad
vins/vina varétu atgriezties vélreiz
un, iesp€jams, varétu ieteikt
pakalpojumu draugiem un
biznesa partneriem.




Aizmukt / Macities
/ Atrast sevi / Radit
stastus / Uzlabot
sevi / Stiprinat
attiecibas / lzaicinat
sevi / Piedzivot /
Baudit dzivi.

|
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Dazadas paaudzes uz digitala laikmeta sliekSna

4 IEMESLI KAPEC “TUKSTOSGADES
PAAIIDZE” CEIN 1IN KA TOS I I7RI INIAT



1. STATUSA MEKLETAIJI (status seekers)

Gandnz visi cilvéki salidzina
savi ar citiem, un saskaroties
ar sevis piedzivota
publicésanu vai tikai planojot
savus piedzivojumus, uzdod
jautajumu, vai tas citu acis
mani padara turigaku,
zinoSaku, pieredzejusaku,
empatiskaku, aspratigaku,
pazistamaku, eruditaku,
izsmalcinataku ....

KLIENTI ARVIEN MAZAK VEIDOS SAVU TELU AR TRADICIONALIEM STATUSA ELEMENTIEM

(MASINAS, ZIMOLU APGERBS, GREZNAS MAJAS ETC.) CILVEKI VAIRAK DALISIES AR
INTERESANTIEM STASTIEM PAR PIEREDZI, KO VINI IR 1IZBAUDIJUSI, ZIMOLIEM AR KURIEM VINI IR

SASKARUSIES UN VERTIBAM, KO VINI ATBALSTA. CELOSANAI KLUSTOT PAR VIENU NO
SVARIGAKAJIEM STATUSA ATRIBUTIEM.



Women portrait photograph pose
ideas 7

112 Essential Things to do Before
International...

Too hot to handle! Shop for
summer style at...

i love spending my summerin' <4
sun & finding...
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2. UZLABOSANAS (betterment)

ATGRIEZTIES LABAKAM /
IZMANTOT ATPUTU, LAI
AUGTU

.

e e

m/ 'E"» &

VELME ATTISTITIES, VAIRAK ZINAT, DZIVOT VESELIGAK, ATTISTIT SAVU KERMENI, SPEJAS UN
PRASMES. KLIENTI SADARBOSIES AR PRODUKTIEM, KAS VINIEM PALIDZES VAI IEDROSINAS
ATTISTITIES UN SASNIEGT MERKUS.
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3. VIETEJA MILESTIBA (local love)

NESKATOTIES UZ GLOBALIZACIJAS TENDENCEM, VIETAI AR UNIKALO PIEREDZI KLLUS
AIZVIEN NOZIMIGAKA.






4. TU ESI VISUMA CENTRS (YOUNIVERS).

Nelielas grupas vai
individuala/ paru
pieredze.

Soc tiklos, lojalitates
programmas ievakti
dati par klientu un
vina vajadzibam.

lespéja personiski
izteikties, atstat
novertejumu un
atsauksmi, kuru
nodrosSina soc. tikli.

MUSDIENU PASAULE CILVEKS VELAS BUT TPASS UN VELAS, LAI VINU TA ARTAPKALPO. PRECES
UN PAKALPOJUMI, KAS LAUJ CILVEKAM IZPAUST SAVU PERSONIBU UN ATPAZISTAMIBU,
PATEICOTIES VINA GAUMEI, VEIDO PERSONISKO VAJADZIBU AUGSTAKO SLANI.
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Ja neesi interneta - neesi vispar
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Turisma marketinga specifika

JUSU PRODUKTA IEGUVUMI/
EMOCIJAS/ PROBLEMU UN VAJADZIBU
RISINAJUMI/ KLUDAS UN LABIE
PIEMERI



KUR IR MANS KLIENTS??




Stratégija

LATVIJAS ZIVIS | LATVIJAS ZIVIS I




VIENKARSOTA STRATEGIJA

KLIENTS kur meklet ko viniem vajag |ka uzrunat
Vietéjas gimenes/ facebook, instagram, delfi, |notikumi, bérnu, dabas web saturs, stasti,
parisi ar naudu. tvnet, Radio, podcast, brinumi, ekskursijas, teli un notikumi,
viogi. maksla, kulttra, daliba. foto, video
Migréjosie no tripAdvisor, TIC, google, |informacija, navigacija, web saturs,
Dienvidiem uz Tallinu. |blogi, web. esmas. produktus ar
aktivitati.
Baltijas Versalas TIC, Rundale, TripAdvisor, [lidzas esoso produktu vienosanas ar
apmekléetaji reputacija. agenturam par fee.
Jurmalas krievi. Jurmalas viesnicas, ertas un statusa ekskursijas |Runat ar viesnicam
Agentiras. / aktivitates. piedavajot fee.
Tlrisma agentiras Agenturas, izstades, vietéjais / statuss / aktivs / [komunicéjot,
(Indija, Kina, Koreja). |specializets web saturs. pardodot.

vietéjais marketings, satura marketings,
emocionalais marketings
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Turisma informacija un apmeklétaju informésanas metodes

KLIENTU UZVEDIBA
KADU INFORMACIJU VINI MEKLE
UN KUR



KADU INFORMACIJU KLIENTS MEKLE.

Galamérka Top objektus Galamérka Top objektus 61%
Lietotaju atsauksmes (ieteikumus no Lietotaju atsauksmes (ieteikumus c69%
iepirekséjiem celotajiem) no iepireksgjiem celotajiem)
Personigas intereses — arhitektra, Foto un video m_atgnalus par 55%
kultira, kulinarija, dabasskati utt. o galamérki _ i
Personigas intereses — arhitektdra,
53%

Foto un video materialus par galameérki kultlira, kulinarija, dabasskati utt.
Celojumu marsrutu pieejamibu

Celojumu marsrutu pieejamibu galamérki galamerki

Celojumu operatoru apskatus
Celojumu operatoru apskatus

0% 10% 20% 30% 40% 50% 60% 70%

Galameérka Top objektus 59% Galameérka Top objektus

Lietotaju atsauksmes... 56% Lietotdju atsauksmes...

Personigas intereses—... 48% .
Personigas intereses—...

Foto un video materialus par...

Foto un video materialus par...
Celojumu marsrutu pieejamibu...

34% m '/
2% N

' ' Celojumu marsrutu...
0% 10% 20% 30% 40% 50% 60% 70%

CIVITTA 0% 10% 20% 30% 40% 50% 60% 720%

A

) Celojumu operatoruapskatus
Celojumu operatoruapskatus




KUR LIETUVAS KLIENTS MEKLE INFORMACIJU

Tabulas nolasiSanas piemeérs:
21% respondentu ir lietojusi TripAdvisor, 41% - Booking.com, bet abus kopa ir izmantojusi 15%.
Attiecigi izmantojot Sos divus kanalus, var parklat 47% potencialas auditorijas (21% + 41% - 15%).

Devusies privatos celojumos, izmantojusi socialos medijus, interneta vietnes (n=384)

CIVITTA

TripAdvisor 21%

Expedia 3% 4%

Youtube | 7% 2% 27%

Twitter 1% 3% 6%

Facebook 8% 5% 52%

Foursquare 1% 2%

Booking.com 3% 10% 2%

hrs.com 1%

Instagram 1% 5% 1% 5% 7%

Blogus 7% 1% 13% 4% 3%

Oficialus konkretas

valsts tdrisma portalus 2 0 S 2%

;l;rrltsérruasoperatoru 9% 1% 12% 2% 46%
Cits 1% 1% 1% 2% 8%

Cits
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KUR VACIJAS KLIENTS MEKLE INFORMACIJU

Tabulas nolasiSanas piemeérs:

32% respondentu ir lietojusi TripAdvisor, 41% - Booking.com, bet abus kopa ir izmantojusi 18%.

Attiecigi izmantojot Sos divus kanalus, var parklat 55% potencialas auditorijas (32% + 41% - 18%).

TripAdvisor 32%

Expedia

Youtube 9% 10% 25%

Twitter 3% 3% 5% 7%

Facebook 14% 5%  38%
Foursquare 2% 4%

Booking.com 10% 4% @ 14% 41%

hrs.com 9% 12% 5% 11% 18%
Instagram 4% 4% 7% 3% 8% 4% 2%  10%
Blogus 7% 7% 5% 2% 7% 7% 3% 4%
Oficialuskonkrétas

valsts tdrisma 13% 6% 2% 8% 8% 2%

portalus

Tarismaoperatoru

- 8% 11%
portalus

5% 2% 8% 2% 13% 7%

Cits 3% 7%
Devusies privatos celojumos, izmantojusi socialos medijus, interneta vietnes (n=422)

CIVITTA

29%
10% 23%
4% 4% 17%

Cits
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KUR IGAUNIJAS KLIENTS MEKLE INFORMACHU

Tabulas nolasiSanas piemers:
39% respondentu ir lietojusi TripAdvisor, 52% - Booking.com, bet abus kopa ir izmantojusi 27%.
Attiecigi izmantojot Sos divus kanalus, var parklat 64% potencialas auditorijas (39% + 52% - 27%).

Devusies privatos celojumos, izmantojusi socialos medijus, interneta vietnes (n=379)

CIVITTA

TripAdvisor 39%

Expedia 1% 2%

Youtube 9% 1%  23%

Twitter 1% 1%

Facebook 1%  16% 0% 43%

Foursquare 1% 1%

Booking.com 2%  12% 1%

hrs.com 0%

Instagram 2% 0% 5% 5%

Blogus 1% 10% 1% 1%  34%

Of|C|aIu_s !<onkretas_ 2% 10% 44%

valsts tdrisma portalus

Tﬁris_ma operatoru 2% 12% 16% 349
portalus —_—
Cits 3% 2% 2% 2% 9%
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KUR KLIENTS MEKLE INFORMACIU

Tabulas nolasiSanas piemeérs:
77% respondentu ir lietojusi TripAdvisor, 27% - Booking.com, bet abus kopa ir izmantojusi 22%.
Attiecigi izmantojot Sos divus kanalus, var parklat 82% potencialas auditorijas (77% + 27% - 22%).

TripAdvisor 7%

Expedia - 31%

Youtube 10% 4% 13%

Twitter 5% 2% 3% 7%

Facebook 15% 8% 7% 5% 22%

Foursquare 1% 1%

Booking.com 13% 4% 2% 8%

hrs.com —

Instagram 3% 2% 2% 3% 5%

Blogus 8% 3% 4% 2% 4% 1% 2% 1% 10%
Oficiélu_s !<onkrétés_ - 13% 6% 59 7% 4% 44%
valsts tlrisma portalus

TUrisma operatoru
portalus

Cits 5%
Devusies privatos celojumos, izmantojusi socialos medijus, interneta vietnes (n=440)

18% 8% 4% 1% 4% 2% 14%  22%

CIVITTA
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KUR NIDERLANDES KLIENTS MEKLE INFORMACHJU

Tabulas nolasiSanas piemeérs:

40% respondentu ir lietojusi TripAdvisor, 42% - Booking.com, bet abus kopa ir izmantojusi 26%.
Attiecigi izmantojot Sos divus kanalus, var parklat 56% potencialas auditorijas (40% + 42% - 26%).

TripAdvisor 40%

|[Expedia 20%

Youtube 8% 4% 17%

Twitter _ 1% 2%

[Facebook 11% 5% 7% 2% 25%

|Foursquare 0%

[Booking.com 14% 8% 1%  10%

|hrs.com 0%

[Instagram 2% 2% 3% 6%

|Blogus 7% 4% 4% 3% 12%

Oficialus

konkréetas valsts

drisma 10% 7% 10%

portalus .

Tarisma

operatoru 11% 5% 5% 9% 12% 35%
Iportalus

Cits 4% 2% 2% 3%  15%

Devusies privatos celojumos, izmantojusi socialos medijus, interneta vietnes (n=397)

CIVITTA
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KUR KLIENTS MEKLE INFORMACIJU

TRIPADVISOR

OFICIALI KONKRETAS VALTS TURISMA PORTALI
TURISMA OPERATORU WEB
FACEBOOK

BLOGI
EXPEDIA
BOOKING
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Kur taristam ir “jabrauc”!

Spécigi amatnieku, kermenisko
s o g Ao O A e baudu un aktivas atputas centri.
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KANALI









Expedia

C @ https//\www.expedia de/thmgs-to-da/search /8docation= Riga 30t stttand Sstart Date= 22,03 201 98lendDate = 21300 atlong =10 24847 24. 10829 %nd =50 @ « 8 ¥ .
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von GaingBaite oo Retsander
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Fuhrung durch Jirmala und an der baltischen @

Riviera von Riga 104 €

von GoingBalte pra Reisendes

Riga

W Kost <h
ing

Traditionelles lattisches Abendessan in Riga ¥

mit Hin- und Ricktransfer Bo €

von GoingBaihc o Reisandes

R v Kosteniose Stormerung mogich
an proboaren Sie emige def

2 Nach emnar
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FACEBOOK

Notikumiem /
leposanas /
pasakumiem / Balts
road FB ? /

Lielisks targetésanai
2z un jabut gataviem
o ' e térét naudu.

PUALIgES POvass Lumgs ™e Wast Porureague Tren i Latvis
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~————  Instagram

Ar atlauju parpublicéts svess saturs.

Daba / cilveki / notikumi / dzivnieki / noskanas / stasti.
Aicinat influencerus, vini bieZi vien piekrit par
naktsmajam, édienu un sevis uzlabosanu.

alinakellerofficial EEN K
1,707 posts 58.8k followers 732 following

ALINA

+Selfmade

alt's prohibited to copy or publish any photos/personal information without account
owner permission,

ECollaboration: alinakeller@inbox.lv

youtu.be/AeJH3TkX0EQ

dianakubasova HEEE Bl -

1,440 posts 44.8k followers 528 following

Mizs MnltTverse D48
— International Madel
| Beauty & Fashion Blogger

queen kachinia = following
. . - - #KubasovaTravels 65 countries

1,933 posts 28.9k followers 362 foliov /. NEW YORK

agnijagrigule -

3,283 posts 87.9k followers 1,920 following

Katrine Sauliete

#PRINCESE un PUNKTS

@Elite Beauty Queens

Ml ittle Lady's

MNL _international -DT ++ =+ ¢
| eader of Zniroyalteam¥®

aguccifox
& ) creative director & co-founder at @honeymooonhigh %
Z: agnija@honeymoonhigh.com

www.retv.lv/dziesmukaruselis

weed by karlisgra. santachillton. viktorija_caibe + & more
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G- & httpe/wwwthingstedopost.com/top- L0 things to-do -2

Mag data ©2015 Googh

Reviewed By SafirAlbastru - lasi, Romania

This paiace @ 5 one With 8 Bng and dramatic history. The palace s the opera of the liallan aschiec!

2 Tecvele Nature Park Francesco Sarolomea Rastrelll. so famous for his works In Bys3i@ The paace sufferad senous damages
among the 20th century and finally it was restored undll 1852 The palace 1s surrgunded by beautiful
Sadens His destination belong now 10 the viskors and If you come in Latyel vou must see il

1 Rundale Palace Museum (Rundales Pils)

Palazzo di Rundale

w

i~

Rundale Palace

5 Holy Trinty Church

. P 2. TERVETE NATURE PARK

6. Jaunmokuy Piis

7 Senvaga 9 Tervele Lalvia

—_— . -

B Jaunpils Pils L +371.63726212-28309304

0. Rinkuskial Brawery Excetient SO 4 Overali Ratings
Good - 19%

10 Mezotne Palace Satistacton . n m b e e
oot o

#2 popularakais
to do in Zemgale.

Aicinat blogerus.
Radit sensacijas.

Izveleties fokusu.
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WEB un GOOGLE

TOP 10 vietas ko
redzet + ko tur darit
Zemgalé vasara /
ziema /
atvalinajuma...

Kiniesu, japanu,
arabu, hindu,
korejieSu valodas.

Alternativs saturs.

Stasti + aktivitates.

“(K%“‘ 2D interreg @ O ' . &4
: CELS Latvija- Lietuva - v
“ MARIAUT aarn ‘ LLLE TR V) S'_ AFLRATES S s AL Pirkta SEO u n google
———

raklama.

2?7 Baltucels.lv un
baltsroad.com (nav
rezervets).




Latvija-Lietuva

Eiropas Regdionalas attistibas fonds

Paldies par uzmanibul!

Kontakti:
edgars@?25wolves.com
+371 28664983

LLI — 187 “Starptautiskais kultiras marsruts "Baltu cels"”/”Balts’ Road”
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