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Workshop aim in 30 minutes

Creative and Cultural Industries = CCI

• CCI mission & competitive advantage: WHAT?

• Intellectual property registration for CCI: WHY & HOW?

• Crowd-sourcing campaigns = co-creation and collaboration
with potential clients: WHY & HOW?



Iveta Cīrule 
international cooperation& project management& 

open innovation& adult education & business administration & incubation

“Turn ideas 
into action” 

3

2008 -2010  CCI coordinator 

2013 – 2019 CI incubator coordinator 



I. CCI mission & competitive advantage 

• Activities based on individual or collective CREATIVITY, skills

and talent, which, through the creation and use of intellectual

property, have the potential to increase prosperity and create

jobs. 

• Creative industries create, develop, produce, use, display, 

distribute, preserve products of economic, cultural and / or

entertainment value.

Definition by Ministry of Culture, Latvia, 2008



https://www.culturepartnership.eu/



CCI commercializes CREATIVITY 

https://inkubatori.magneticlatvia.lv/en/katalogs/creative-industries-incubator/



https://www.makonoga.lv/en/



https://inkubatori.magneticlatvia.lv/en/creative-industries-incubator/laima-jurca/



II. Intellectual property registration for CCI
– WHY ? 

Business Model Canvas, Alexander Osterwalder, Yves Pigneur Business Model Generation, 2010



Resources: tangible & intangible 
the assets required to offer and deliver the previously
described elements. It describes the most important assets
required to make a business model work.



Intellectual (know-how, 
experience, agreements,  brand) 

Physical (land, equipment, raw materials)

Financial (money, investments)

Human (skills, competences, expertise) 



IPR types: 
!!!! BRAND - GEOGRAPHICAL area of registration for 10 years for one product group 

1. Latvia or Lithuania only = 280 EUR, 
2. EU = 850 EUR, 

3. EU+ USA+ Canada+Japan = 2500 EUR

Brand name 

Design (piece) 

Patent (technology) = HOW to produce 



Brand name Wild Candy registration online:
all EU countries (28) , in August 2018 for 10 years, 850 EUR



2.1. Design IPR

• IKEA table

• HARIBO jelly candy 

• ETTE TETE (Latvia) children furniture  





https://ettetete.com/





2.2. Brand name: 
verbal, graphical, sound, light, mixed
registration cheap & effective & must-do 





3.3. Patent: technology = process HOW 
!!! complicated & costly !!!

• Please visit NOW https://patents.google.com/

• Insert key words: organic jelly candy and 
select year 2020 

https://patents.google.com/


III. Crowd-sourcing campaigns = 
co-creation and collaboration with potential

clients
Colllecting creativity/ ideas/solutions from 

CROWD (people)

WHY? 

• New products

• Innovation

• Co-creation & marketing & sales 



HOW? 

• Social media 

• Web page 

• Group sessions 



Crowdsourcing example 
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Create the brand name for organic jelly candies and win 50EUR 

gift set - http://ej.uz/candyname
28

https://l.facebook.com/l.php?u=http%3A%2F%2Fej.uz%2Fcandyname&h=ATOPMxZxWJdcErQgMLbwFowu2-eRMTYe6XXJJe9M57LKp3aOZ78b09fVtdLbVm4YOmD8AYBjTto1yYKp0zmSyhOfEVZuxW__KQkHumBNyKt-XX62aMhsON-En2-78UKrOEg9Tm6Rc_UcX8g3zC0XE8SG981jwt8kOT_xZfZFDu4UDHQoYkR8IeY4OCZa4-uTpi8nGrakmtYcB5CcZQB8WKoqzTA2WcB6aiEFBKw21g
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Lessons learned & suggestions

• CCI commercialize CREATIVITY

• BRAND NAME, DESIGN PIECE registration 

• Engage CROWD in co-creation 



Thank you! 
Let’s turn our creativity & ideas

into action!
biorganik3@gmail.com

ENI-LLB-1-108 “Promoting preservation, availability 
and development of intangible culture and local 

history heritage improving sustainable culture tourism 
competitiveness in Latvia, Lithuania and Belarus” / 

“Rediscover the roots of regions”

mailto:biorganik3@gmail.com

