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ETHNOCULTURAL CREATIVITY
AND TRANSMEDIATION




ETHNOCULTURAL CREATIVITY?
TRANSMEDIATION?
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inarch.lt (,Modern etno“ hotel concept)



ANOTHER EXAMPLE:
INSPIRATION FOR CREATIVITY?




ETHNOCULTURAL CREATIVITY?
CREATIVE TRASMEDIATION?




EVERY ETHNIC ELEMENT CAN BE CREATIVE TRANSMEDIATED,
UNIQUELY BRANDED,
AND ORIGINALLY LIFESTYLED.

# 1

Packaging Dezign:

Ethnic Condiment or
Beverage, Moroccan Spices
University of Louisvills
Instructor: Leslie Friesen

Student: Michael Chou

Below: Cultural/product research
Top right: pattern and architectural form rezearch
Below right: final packaging designz
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HOW TO FIND A PATH TO A MODERN WORLD, YET, RETAIN AUTHENTICITY?







ADAPTATION TO CREATIVE TRENDS
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ADAPTATION TO CREATIVE TRENDS

inarch.lt (,Modern etno“ hotel concept)



TRANSMEDIATION, LIFESTYLING, AND CULTURE




WHO OF YOU HAS SEEN YOUR LOCAL ETHNIC ELEMENTS IN RETAIL WINDOWS?




ETHNO LOGO

ETHNIC

STYLE

15 pav, Saulutes (123 5.6) slogolias, arka Dievo fenklsi (7 8,

&

e B 5B
SR RE sk

R oWE %
%@:&2

12 pay. Saulte mediiyi, arbx Androx mediia

t (9), AvseRliai {15}

63



CREATIVE ETHNOCULTURAL TRANSMEDIATION
IS POSSIBLE EVERYWHERE




ETHNOCULTURAL CREATIVITY AND
CREATIVE TRANSMEDIATION IS ABOUT
SEEING...
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YOUR STYLE: CREATIVE TRANSMEDIATION AND LIFESTYLING
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ARTIST VERETTA



YOUR STYLE: CREATIVE TRANSMEDIATION AND LIFESTYLING
WHAT ARE YOUR CREATIVE EXTENSIONS?

Artists Dawn Strachko



TRANSMEDIATION OF ETHNIC ELEMENTS INTO NEW PRODUCT DESIGN
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* Study consumer groups
: * Analyvze the market,determine
Product Traditional handicraft the target
designers product designers v,
« History.national |
1 traditions,regional folk
| C“"Ef:t Collect cultural material customs,etc
material . ] "
: * Shapes,modelings,colors,lexts.ele
4 Process Extract desizgn elements ‘:::
material ' e |
: « Consumer feedback
Produce k desi tivity oS ; d evaluate th
Sodinots xpress design creativity ummarize and evalua e
P ol . market, improve products

He, Y., Lyu, J., & Chen, M. (2019). An Approach of Traditional Handicraft Products Innovative Design from
the Perspective of Regional Ethnic Minority Culture.
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What's your story? -

_

WRITE YOUR STORY AND SPREAD IT

CREATIVE STORYTELLING
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CREATIVE LOCALITY AND BRANDING
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