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Google Analytics - must have
riks Tavai majaslapai
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Apmekletaju “iegusanas’ avoti & dati
par Siem avotiem, t.sk., izpilditie events
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Organic Search
Organic Social
Referral
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Unassigned
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Izpilditie “events™ jeb “notikumi®

Views Event count
@ @ @ - Event count by Event name & .
EVENWNT MAME EVENT COUNT
20K page_view 289K
user_sngagement 269K
1 3K,
view_item_list 237K
view_item 1 32K
10K
cession_start 77K
gk first_wvisit JBK
0 visit_cart 1 6K
29 05 12 10 )
Chesr Jan

View events —=



=]

S 888

10

Page path and screen class =

Total

Je-yeikals/darbs-no-majam-kurss/
ftarifu-plans-cenas/
/pakalpojumi/socialo-tiklu-administresana/
fe-veikals/

/par-mums;/

fkontaktif

/pakalpojumi/
/pakalpojumi/zimola-identitate-stila-gramata/

/pakalpojumi/seoc-optimizacija/

Apmekletakas lapas

v Views
FALL
100% of tota
1,968
929

657

324

e

294

282

211

186

181

Active users

2,655

100% of tota
1,152

Al

433

258

206

217

172

119

140

Views per active user

2.68
Awg 0%

3.18

Average engagement time per active user

50=
Awvg 0%

25s

10s

S8s

3s

23s

19s

149s

32s

27s

Tm 46s

Event coumt

All events =

18,820
100% of total

5,870

2,740

1,619

1,039

6ok

296

601

459

585

425
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E-komercijas sadala

ltem category -

Total

Digtiskie naski/Proteina batonini/Veseligi naski

Mineralvielas/VitamTni sievietém/Vitamini virieSiem

Sirds veseliba

Miegs Eamp; antistress

ProteTna batonini/Digtiskie naski/Veseligi naski

Bez gluténa/Bez laktozes/Digtiskie naski/Proteina batonini/Veseligi naski
Kolagéns &amp; das veseliba/LocTtavam &amp; kauliem/Locitavam &amp; saitém
Kreatina produkti

ProteTna batonini/Veseligi naski

Digtizkie naski/Energijas batonini/Proteina batonini/Veseligi naski

ltems viewed

44,7772
1 00% of total

1,341
1,340
1,607

1,617

93
1,544
951
247

114

ltems added to cart

T8B5
100% of tota

4 [tems purchased

2,406

100% of total
314

103

T7

B2

59

55

52

50

48

4z



|E) Variables

EXPLORATION NAME:
Funnel

Last 28 days
29 Dec 2024 - 23 Jan 2023

SEGMENTS
i Us
= Direct traffic L4
2 Paid traffic 24
I Mobile traffic =
I Tablet traffic Zh

DIMENSIONS

2 Event name

= Gender

I Country

I Device category

2 First user medium

METRICS

Lietotaju virziba pa majaslapu

X §83 Settings

TECHMIQUE

Funnel exploration -

VISUALISATION

Standard funnel -

MAKE OPEN FUNMEL e

SEGMENT COMPARISONS

I Screen/Page view
3 View item
@ Visit cart
i Purchase

BREAKDOWN

I Device category
ROWS PER DIMENSION

5 -

SHOW ELAPSED TIME (@

Drop or select dimension
or metric

o Funnel explor.. ™

Step 1
Screen/Page view

49K
24K
: ] ——

Abandonment rate
H 11K 223%

Step

1. Screen/Page view

2. View item

3. Visit cart

+

Device category
Total
mobile
desktop
tablet
smart tv
Total
mobile
desktop
tablet
smart tv
Total
mobile
desktop

tablet

Step 2

100%  View item

Abandonment rate
M 31K B44%

Active users (% of Step 1)
47,903 (100.0%)
36,040 (100.0%)
11.044 (100.0%)
566 (100.0%)

25 (100.0%)
37,230 (77.7%)
27683 (To.8%)
9,061 (82.0%)
415 (73.3%)
1(4.0%)

5,795 (12.1%)
4,091 (11.4%)
1,656 (15.0%)

47 (8.3%)

Completion rate
T7.7%
76.8%
82 0%
733%

4.0%
15.6%
14.8%
18.3%
11.3%

0.0%
62.6%
59.5%

70.3%

Abandonments

10,673

8,355

1983

151

24

31,435

23.594

7403

Step 3 Stepd
TiT%  Visitcan 15.6%  Purchase

Abandonment rate
W 22K 374%
Abandonment rate
22.3%
232%
12.0%
267%
96.0%
B4.4%
B3.2%

B1.7%

Right click on visualisation to interact with data

2,169

1,653

492

ra

LATIT R}

37.4%

40.5%

29.7%

44.7%

[«
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62.6%



UTM saites GA konteksta
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rnmary...cnanmel group

Total

Organic Search
Paid Search
Organic Social
Direct

Organic Social
Organic Social
Referral
Referral

Referral

Organic Search

F.-_:.—. =1k~ a. R =] .-\.-Elj--.l-\.-\. - x

e =t B B

google / organic

google / cpc
m.facebook.com / referral
(direct) / (none)
Im.facebook.com / referral
|.facebook.com / referral
kurpirkt.lv / referral
google / organic
salidzini.lv / referral

google [ cpc


https://app.bitly.com/bbt2/

Google Search Console -
must have riks, ja velies redzet, ka Tavu
majaslapu atrod un kadas ir pozicijas
Google



Impresijas (skatijumi), kliksSki, CTR un
pozicijas Google mekletaja

. f ™ e ot
ft Overview 24 hours | 7days | 28days | 3months | + 12months ~ Search type: Web Reset filters Last update: 3 hours ago
e, o o
~” Performance
Q, URL inspection
Total clicks Total impressions (] Average CTR (] Average position
' o
- Incexing 109K 108K JR 463
|_['_‘| Pages - -
E Sitemaps Clicks Impressions
12 1.2K
& Removals
8 800

v Experience

(#) Core web vitals

) HTTPS

0 0
v Enhancements 25/01/2024 29/02/2024 05/04/2024 10/05/2024 15/06/2024 20/07/2024 25/08/2024 29/09/2024 03/11/2024 09/12/2024 13/01/2025

€ Breadcrumbs



Popularakie atslegvardi un dati par tiem

Top queries

digitalmore

digital more

socialo tiklu menedzeris

socidlo tiklu administrators

socialo tiklu administrésana

digitala marketinga agentdra

atslegvardu izpéte

Zimola identitate

digitala reklama

J» Clicks

86

36

10

Ll

Impressions

287

240

912

132

159

2,238

1,833

23

876

Position



Google Keyword Planner -
atslegvardu riks un planotajs

Balsti lemumus datos, nevis subjektiva
viedoklr!



Atslegvardi, videjie meklejumu skaiti
un tendences

D Keyword J|» Avg. monthly searches

Keywords that you provided

tirisms 100 - 1K

Keyword ideas

[] laukuturisms 100 - 1K
aktivais tdrisms 10 - 100
[(] atpitas tirisms 10 - 100

auto torisms 10-100




