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Workshop aim in 30 minutes

Creative and Cultural Industries = CCl
* CCl mission & competitive advantage: WHAT?
* Intellectual property registration for CCl: WHY & HOW?

 Crowd-sourcing campaigns = co-creation and collaboration
with potential clients: WHY & HOW?
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|. CCl mission & competitive advantage

e Activities based on individual or collective CREATIVITY, skills
and talent, which, through the creation and use of intellectual

property, have the potential to increase prosperity and create
jobs.

e Creative industries create, develop, produce, use, display,

distribute, preserve products of economic, cultural and / or
entertainment value.

Definition by Ministry of Culture, Latvia, 2008
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Advertising } 8 Literature
Architecture A 49 Music
Design 2 $ Performing arts
Fashion & W Visualarts

Related industries: Core cultural expression:

Wider cultural industries: Other core creative industries:

Heritage servoes Y & Film

A Museums, galleries, libraries

B Photography

Publishing and print media
Television and radio (3]

Sound recording &

Video and computer games “

https://www.culturepartnership.eu/



CCl commercializes CREATIVITY

MAGNETIC | BIZNESA
LATVIA INKUBATORI PRE-INCUBATION INCUBATION MEMBERS CONTACT US

Category: Creative Industries Incubator

CATEGORIES

roay Creative Industries Incubator
e . Daugavpils Business Incubator

Jelgava Business Incubator

Jurmala Business Incubator

Kuldiga Business Incubator

ROCKTERMS KOKLU MEZS Liepaja Business Incubator

Madona Business Incubator

Scftware for vi terms RockTerms is a software Online music studio Modern society is usad to instant

usiness Incubator

w

todraft and pubiis asy-to-understand legally resultsin every field of life. Music should be no exception Dgre

binding documents yut programming Inthe Iast years, easy to play instruments are becoming

skills. With RockTerms, you can create documents from more and more popular. We, at Koklu mezs (Kokle Tribe),

scratch or start with a stunnin plate, choose your own are introducing musical instrument intended to be playsd

icons while remaining legally t. easily add by amateurs. So. it’s easy to learn

acaditional languages, discuss, comment, and improve

documents

https://inkubatori.magneticlatvia.lv/en/katalogs/creative-industries-incubator/
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LAIMA JURCA

Fashion brand

Fashion brand LAIMA JURCA expresses a message of courage, self-irony and awareness of its
values. Expressive colour combinations along with fabric print metifs, manifesting through the
images and stories of the clothing collection, invites towards a dialogue between the intangible
world of feeling and matter. The experience gained during the studies along with participating in
various international competitions for emerging designers and gaining recognition has culivated
designer's awareness of fashion as an influential platform for communication with the
surrounding world. Standing for sustainable and high-quality fashion with responsibility towards
the user and the environment, daring to express courage, confidence and love for the world.
Brand follows the basic principles of responsible production, and warks with environmentally and

user-friendly fabrics.

https://inkubatori.magneticlatvia.lv/en/creative-industries-incubator/laima-jurca/



Il. Intellectual property registration for CCl
— WHY ?

Value Customer
Act|V|t|es Proposition Relationships

/_\
o & Customers

|

Key
Partners

/
\322=
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Revenue
Channels

drawings by JAM
Business Model Canvas, Alexander Osterwalder, Yves Pigneur Business Model Generation, 2010



Resources: tangible & intangible

the assets required to offer and deliver the previously
described elements. It describes the most important assets
required to make a business model work.

Key Value Customer
Activities Proposition Relationships

Revenue

drawings by JAM



Intellectual (know-how,

experience, agreements, brand)

Physical (land, equipment, raw materials)

Financial (money, investments)

Human (skills, competences, expertise)




IPR types:

1111 BRAND - GEOGRAPHICAL area of registration for 10 years for one product group
1. Latvia or Lithuania only = 280 EUR,
2. EU =850 EUR,
3. EU+ USA+ Canada+Japan = 2500 EUR

Brand name

De5|gn (piece)

= HOW to produce




Brand name Wild Candy registration online:
all EU countries (28), in August 2018 for 10 years, 850 EUR

Klase Freces un pakalpojumi Valoda

30 Non-medicated candy; Sweetmeats [candy]; Ice EN
confectionery; Foamed sugar sweets; Sugarless sweets;
Chewing sweets (Non-medicated -); Sweets (Non-medicated
-) being honey based; Sweetmeats [candy] containing fruit; e
Corn candy; Sweetmeats [candy] being flavoured with fruit; \
Frozen dairy confections; Sweets (Non-medicated -) being \\/\/
alcohol based; Chocolate candy with fillings; Sweetmeat |
made of sesame oil; Mint based sweets [non-medicated];
Aromatic preparations for candies; Sachima; Stick liquorice
[confectionery]; Candy with cocoa; Toffee; Jelly beans;
Candy with caramel; Gum sweets; Chocolate candies;

CCII’\ GILJ

Peppermint sweets; Frozen lollipops; Mint flavoured sweets
(Non-medicated -); Peppermints [other than for medicinal
use]; Liqueur chocolates; Bonbons made of sugar; Candy
mints; Milk tablet candy; Sugar-free mint candies; Clear
gums [confectionery]; Candies (Non-medicated -) with honey;
Pralines with liquid filling; Lollipops [confectionery]; Gelatin-
based chewy candies; Mints for breath freshening; Sweets
(candy), candy bars and chewing gum.




2.1. Design IPR

 |KEA table I I II

 HARIBO jelly candy
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FREE delivery in Europe and to the USA | Shipping time: 1-2 weeks!
o ' Y —
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Products;v About us

https://ettetete.com/






2.2. Brand name:

verbal, graphical, sound, light, mixed
registration cheap & effective & must-do

idicons,
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3.3. Patent: technology = process HOW
Il complicated & costly !!!

* Please visit NOW https://patents.google.com/

* |Insert key words: organic jelly candy and
Select year 2020 Go gle : (organic jelly candy) after:priority:20200101

% About 613 result
Sort by - Relevance ~ Groupby - None ~ Deduplicate by - Family
organic jelly candy x

Pharmaceutical composition for preventing or treatir

KR+ KR202000991144A « A58t #5F ¢

Priority 2020-08-03 - Filed 2020-08-03 - Published 2020-08-21

The present invention relates to a minocycline derivative, a pharmaceutic

compasition for preventing or treating viral diseases containing a stereoi
5} Date - Priority ~ minocycline derivative according to the present invention ...

2020-:01-01 -
Composition comprising lava seawater mineral wate
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https://patents.google.com/

I1l. Crowd-sourcing campaigns =
co-creation and collaboration with potential
clients

Colllecting creativity/ ideas/solutions from
CROWD (people)

WHY?
* New products
* Innovation
* Co-creation & marketing & sales



HOW?

®009

ese CREATIVITY . ‘ Eaval
BUSINESS - -

 Social media

* Web page
* Group sessions

'cmowosauﬂcmﬁ

...' PEOPLE , SUCCESS & -
¢ PROFESSIONAL - - DLOBAL ,. 2




Crowdsourcing example

Estonia — Latvia programme 2014 — 2020

We support ideas that help Estonia and Latvia
to grow through neighbourly cooperation

Project ,,Organic Candy*

Financed by the European Regional Development Fund:
€ 155 727.82
Co-financed by the partners:

€ 27 481.38

http://www.biorganik.lv

// , 5
‘/I Estonia-Latvia “™"

European Regional Development Fund



CHAGA HEALTH

www.chagahealth.eu

www.biorganik.lv

24
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ORGANIC JELLY CANDIES
with froeza dried Gt

JELLY CANDIES

ORGANIC
JELLY CANDIES

with freeze dried Berries

DRGANIC

ELLY CANDIES

ORGANIC JELLY CANDIES

25
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CREATE

THE BRAND NAME

WIN 50 EUR GIFT SET

Create the brand name for organic jelly candies and win 50EUR
gift set - http://ej.uz/candyname



https://l.facebook.com/l.php?u=http%3A%2F%2Fej.uz%2Fcandyname&h=ATOPMxZxWJdcErQgMLbwFowu2-eRMTYe6XXJJe9M57LKp3aOZ78b09fVtdLbVm4YOmD8AYBjTto1yYKp0zmSyhOfEVZuxW__KQkHumBNyKt-XX62aMhsON-En2-78UKrOEg9Tm6Rc_UcX8g3zC0XE8SG981jwt8kOT_xZfZFDu4UDHQoYkR8IeY4OCZa4-uTpi8nGrakmtYcB5CcZQB8WKoqzTA2WcB6aiEFBKw21g
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Lessons learned & suggestions

* CCl commercialize CREATIVITY
* BRAND NAME, DESIGN PIECE registration
* Engage CROWD in co-creation
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Thank you!
Let’s turn our creativity & ideas
into action!

biorganik3@gmail.com

This programme is funded
by the European Union

ENI-LLB-1-108 “Promoting preservation, availability
and development of intangible culture and local
history heritage improving sustainable culture tourism
competitiveness in Latvia, Lithuania and Belarus” /
“Rediscover the roots of regions”
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